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Social Media Marketing Plan
Executive Summary
As someone that has engaged in fishing for a living for the better part of my life, I am familiar with the types of questions that are often asked by strangers or first time fishers. The most asked question is; which is the best method for fishing?  In most cases, these questions are only shallowly answered and sometimes not answered at all. People find trouble finding the best method to use. This paper offers a solution to this problem by proposing to create a website that will provide information in details regarding the best fishing techniques available in North Carolina. The proposed website will also recommend the suitable fishing techniques for different age groups.
Creating a website for people to learn about the fishing methods available in North Carolina would be very beneficial. The website will contain several basic fishing methods. The website will consider the ages of the participants and recommend the most suitable technique for each age group. Some of the basic fishing methods that will be included in the website will be bait fishing, fly fishing, bait casting, spinning, trolling near shore, offshore, clamming, surf fishing, sound fishing among others (Werner et al., 2016). These fishing methods will be relevant and useful in North Carolina because the fishing styles are universal as they can be used in both freshwater and saltwater. 
Competitive Analysis
There are numerous websites that offer information about fishing including Basspro.com, Cabelas.com, and Fieldandsream.com among others. The market for the proposed website is already a competitive one. However, differentiating the website from the rest in the market would make it standout and also have a competitive advantage over the others. Basspro.com offers fishing, boating, hunting, camping among other relevant information. Cabelas.com on the other hand offers fishing, hunting, outdoor gear and camping information. Fieldandsream.com also offers hunting, fishing and survival information. It is evident that apart from fishing, these websites offer other types of information including hunting, camping, survival information among others. There is no one website that offers fishing information, methods or guidelines exclusively. These websites have more than three other forms of offerings other than fishing. This is where my website comes in. The manner in which my website differentiates itself from its competitors in the market is that; it exclusively offers information about fishing methods and suggests the ones that are preferable for various age groups. 
Strategies
The strategy that will be utilized to ensure that the website stands out from its competitors in the market is to differentiate itself from the rest is exclusively offering fishing technique information in details. This is contrary to other websites which offer information about several fields including camping, hunting, survival, boating among others. The website will offer information about fishing methods available in North Carolina only. In other words, the information available in the website will be about fishing methods only. Visitors will not have to stumble across irrelevant information and be bombarded with information they may not be interested with. The website will be clear and concise. Further, visitors looking for information about fishing methods available in North Carolina will find just that, and not information about hunting and camping that they did not require.  As such, navigating through the website will be easy and swift and visitors will be able to get the information they require with ease. The only additional information in the website will be recommendations or suggestions for the fishing methods suitable elderly, the youth, and children.  Generally, the goal is to create a source of information solely about fishing techniques available in North Carolina without bombarding visitors with information that gets them confused. Also, it will have the added advantage of recommendations of fishing methods suitable for specific age groups. 
Target Market
Fishing is a universal practice that can be undertaken by people of all ages (Eslinger & Yeung, 2019). However, there are those who want to try fishing for the first time and may find trouble finding the right methods to utilize when fishing. This is the group that the website targets. Elderly couples, young couples, and their children who may want to go out fishing without an idea of the suitable fishing methods for their are group’s, and especially in North Carolina are the website’s target market. The website will be marketed across all digital platforms including Facebook, twitter, Instagram and YouTube. Utilizing these popular social media platforms will enable the website reach a wide range of audience and receive as much number of visitors as possible. This will be implemented by utilizing WIX.COM as the web hosting company because it’s free (Strods, 2018). It will not only help to save on costs but it is efficient as well. The first step will be to register the domain name, find a web hosting company (wix.com), prepare content and then build the website. 
Content Development
As someone that has fished for a living for the better part of my life, I have a lot of experience in this area. As such, creating content for this website will be an easy go. I have used almost all kinds of fishing styles from near shore to offshore to surf fishing, sound fishing to even clamming among others. To demonstrate the various fishing techniques, since I have a background in the field, I will take photos and film short videos of me fishing in different techniques. I will then label the names of these fishing techniques against the photos and videos and upload them to the website. Once uploaded into the website, the website will be monitored through Google Analytics. Google Analytics will be connected directly to the website. With Google Analytics, it will be easy to tell the exact number of visitors the website is getting, where they are coming from and how they are interacting with the content. To measure the progress and efficiency of the website, the data that will be most checked on will be unique visitors, page views, organic search traffic and other traffic channels. 
Budget
A video camera will be required to film the short videos and to take photos of me using different fishing techniques.  My counterparts with whom I have fished with for the longest time will help with the boats and filming. We have filmed for fun before, though this will be for professional purposes, it will not need any extra manpower, just being a little more serious on the filming part. I have all the necessary fishing tools for all techniques so I will not be needing help with that. The web hosting company, wix.com is free. I have all the necessary equipment to create a website including a computer and internet connection.  I am personally familiar with video editing and website design. Therefore, I might only need $100 to higher the video camera and I am good to go. 
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